Custom Gift Box Sourcing Blueprint

Translating premium unboxing experiences
into actionable supplier RFQs.
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REFERENCE FRAMEWORK FOR PROCUREMENT & PACKAGING DESIGN.
NO UNVALIDATED TRANSIT ASSUMPTIONS PERMITTED.
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TRANSLATING VISUAL CONCEPTS INTO ACTIONABLE TECHNICAL
REQUIREMENTS REQUIRES A SHARED LANGUAGE.

Recipient Experience / Brand Expression / Product Arrangement

Structural Specs / Material Reality / Assembly Tolerances
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A gift box presentation cannot by itself establish
transit protection or fulfillment requirements.

GIFT BOX

Function: Presentation-
oriented packaging for
intentional gifting or
retail sale.

Focus: Recipient
experience.
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MAILER BOX

Function: E-commerce
direct delivery.

Focus: Fulfillment and
unboxing efficiency.

FOLDING CARTON

S
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Function: Lightweight
enclosure.

Focus: Retail unit
packs and shelf-
presence.

CORRUGATED BOX

Function: Heavy-duty
outer shell.

Focus: Transit
handling and impact
resistance.

Never assume a gift box is suitable as its own

shipping container without secondary validation.
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Every structural choice alters the unboxing
sequence and packing workflow.
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BUYER DECISIONS:

Target recipient
Sales channel

Gift contents

Arrangement
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The Protection:
Outer shipper o |IF

Mandatory for direct-ship
The Shell: Lid, drawer,
book-like panel, or sleeve ——e

Affects branding areas
and assembly

The Accents: °
Ribbon-1like closures,
protective tissue,
tamper solutions.

The Interior: °
Inserts designed for
multiple products,
seasonal assortments,

or replacement contents.

| ZIGPAC



_$_ _%_

Premium finishes introduce distinct proofing,
handling, and protection vulnerabilities.

RISK MARKERS

Soft-touch-like
appearance, textured
paper, foil-like

accents, embossing, dark
coverage, delicate print.

Affects handling and
packing protection

PREMIUM ZONES

Lid top, front panel,
interior message.

Where premium visual
standards matter most

SPECIAL CONTENT FLAGS

Fragile, food-contact, cosmetic,
regulated, or heavy contents.

These require dedicated construction
and testing discussions with suppliers.
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A complete panel map prevents critical branding
from falling into structural blind spots.

Must Supply:

Vector logos,
color references,
personalization
rules, barcodes,
legal text

Must Map:

Dimensions, product
orientation,
box-opening sequence,
insert requirements
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Artwork Placement:

O—O0—0O

Internal External Both

The Blind Spots

Identify areas likely

to be covered by sleeves,
labels, closures, tissue,
or shipping tape.
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Assembly assumptions dictate storage footprint and retail distribution workflows.

DA SUPPLIER ORTGIN

Path A: Delivered Flat Path B: Delivered Assembled
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* High shipping volume.
* Immediate readiness for fulfillment.

Drastically reduces shipping/storage volume.
Requires on-site retail/fulfillment labor for assembly.

Inserts packed separately.
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GLOBAL LOGISTICS RULES

State quantities by design, seasonal version, Request outer packing that preserves SKU
separation and protects premium surfaces.

language, and configuration.
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The 7-Step for 7-Step Supplier RFQ Blueprint
l
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Define: Gift
contents,

arrangement,
sales channel,
opening
experience.
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Surfaces: Key

presentation
zones and
finish/visual

references.

E =
Flags:
Fragility,

regulated
content, contact

f—

or transit-
protection.
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Request assembled
samples and
testing where
appearance/perfor
mance is critical.

Structure:

Box dimensions,
opening type,
insert, sleeve,
closure,
orientation.

Assets:

Print-ready art,

colors, copy,

Eersnnalizatiﬂn,
arcode, legal.

>

&
Logistics:
Quantities by
variant, packing
method,
distribution
workflow.

| ZIGPAC



Final technical and commercial commitments
require rigorous sample validation.

Custom gift boxes are a presentation system that must be matched to
contents, assembly, and delivery conditions. Confirm structural, decorative,
and protective details through quotation and artwork review.

No premium finish, material grade, capacity, protection level, certification, MOQ, price, or guarantee is implied by concept aliF4lc]l:J.-Xe



