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Defining the custom metal fridge magnet
against adjacent categories

?

Custom Metal
Rubber Magnet Wood Magnet

Resin/Epoxy Enamel Pin
Magnet Magnet

= ??- =

Flexible
Base Material Metal-based body

compound
Natural wood Molded compound Metal badge

Printed, Plated,
Visual Core Painted, or Soft-looking Natural grain Coated visual Hard enamel

Embossed

j
Fastening Rear magnetic Rear magnetic Rear magnetic Rear magnetic Mechanical

Mechanism element element element element fastening

A custom metal fridge magnet requires a

combined with a rear magnetic

visible metal-based body or face

for ferrous display surfaces.

element
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Critical surface, material, andA custom metal magnet is a performance requirements are not

automatic properties. Each layer
requires deliberate specification.multi-component assembly

o???_???? The Display Surface

The Magnetic Element:

Requires attachment and coating
wear considerations.

aS
o??????? The Metal Body:

?Th Determine edge smoothness and

acceptable dimensional form.aa

The Visual Finish:

Printed, plated-looking, painted,
or embossed-looking.
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Selecting the correct topographical finish

dictates the manufacturing approach

Dimensional Topography Flat Topography

ater
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Raised, Recessed, Cut-out, Flat, Printed, Colored,
or Embossed-looking or Photo-based

Fine lettering and complex shading behave differently across topographies.
Always provide the design early and explicitly request manufacturability feedback.
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Consultant NoteAligning visual language Do not mix casual promotional
budgets with collectible-grade

with the intended market dimensional requirements.

Antique-looking or polished-looking
visual language

?

Dimensional forms|
tible, So

yay

Branded G

Raised or recessed relief i
te a ed oe ee

Mandated smooth edges|
Intended Market al ee

Flat or photo-based visual language

Casual Promotional
Printed colors

Merchandise
???

Standardized die-cut forms
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Front-panel artwork must isolate vectors,
Color Areas:color regions, and metal exposures
Define specific

zones.

painted or printed

cas See Hdoo

?LAY

Vector Outlines: Relief Zones:

Isolate shaped pieces |}- O Indicate raised

and outer borders. and recessed areas) <
aa
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ae Metallic Background:
Strip color to expose
raw or plated metal.

Supply a reference image for finish

direction, but clearly distinguish it from

~ a confirmed material specification. ~
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Reverse-side specifications carry strict legal
and branding requirements

ate A (Origin Cop ate B (Brand Ma

Confirm rights to use

landmarks, logos, mascots,
and event artwork.
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ate C (Legal/Warn te D (Barcodes)

Keep intricate iconography O-
and legal text at a practical
scale for physical evaluation,
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Corrosion & Wear

(Requires variable magnet strengths) | (Moisture or physical abrasion exposure)

inmental resilience is not an automatic p
cal surface and compliance requirements d

dedicated sample and testing review.
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Cleaning Profiles Child Safet

(Resistance to household cleaners) (Compliance and choking hazard regulations)
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Packaging requirements scale directly
with the final sales channel
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mi Low Cost / Volume: StandardRetail: ?Premium/ Restricted:
------

Souvenir & Retail
------

1Promotional & sala 1

Collectibles & Gifts |
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Specify
5	1	31	1	1	2	763	1049	102	32	96.348869	total
5	1	31	1	1	3	890	1050	183	39	95.713570	quantity,
5	1	31	1	1	4	1103	1025	161	68	96.536972	designs,
5	1	31	1	1	5	1294	1049	123	32	96.420601	finish
5	1	31	1	1	6	1441	1050	183	38	96.745407	variants,
5	1	31	1	1	7	1653	1035	67	46	95.564171	and
2	1	32	0	0	0	571	1095	1096	54	-1	
3	1	32	1	0	0	571	1095	1096	54	-1	
4	1	32	1	1	0	571	1095	1096	54	-1	
5	1	32	1	1	1	571	1118	23	24	68.460922	|
5	1	32	1	1	2	633	1098	231	29	90.410194	assortments
5	1	32	1	1	3	888	1095	189	39	96.525673	alongside
5	1	32	1	1	4	1100	1103	83	46	96.632439	your
5	1	32	1	1	5	1208	1095	124	32	96.866882	chosen
5	1	32	1	1	6	1357	1095	190	39	96.119209	packaging
5	1	32	1	1	7	1570	1095	97	32	96.537384	tier.
2	1	33	0	0	0	2060	1238	132	27	-1	
3	1	33	1	0	0	2060	1238	132	27	-1	
4	1	33	1	1	0	2060	1238	132	27	-1	
5	1	33	1	1	1	2060	1238	8	27	90.514725	|
5	1	33	1	1	2	2081	1238	111	27	91.943413	ZIGPAC
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The8-PointRFQengineguarantees
an accurate and manufacturable quotele >

|

Market
|

Front Art
Visual, finish direction, Color areas, outlines, and

or promotion.
Seuvenir, collectible, gift,

shape, and relief concept. small-detail priorities.
Target display surfaces
and handling/cleaning1 2 3

|
conditions.
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Colorft
fit

sv

Color

(S ??Rellet Colorft i
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? Finish ES FineUoes
Nicro-etching 8)
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Performance il

|

Back Art Logistics Validation
Edge, coating, attachment, | Reverse-side copy and legal Quantity by design, finish

criteria.
Packing and sample/testing5 and appearance requirements. 6 or brand requirements. 7 variant, and assortment. 8

Design ID Finish QtyDY) ?§
1
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Brand =}
marks,
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Request quotation only once visual construction, use context,

and packing requirements are fully locked in.
a Sse
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