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Defining the custom metal fridge magnet
against adjacent categories

Custom Metal
Magnet

Base Material

Rubber Magnet

Wood Magnet

Resin/Epoxy
Magnet

T

Enamel Pin

Metal-based body

Flexible
compound

Natural wood

Molded compound

Metal badge

w

Visual Core

Printed, Plated,
Painted, or
Embossed

Soft-looking

Natural grain

Coated visual

Hard enamel

O

Fastening
l. Mechanism

Rear magnetic
element

Sl

Rear magnetic
element

Rear magnetic
element

Rear magnetic
element

Mechanical
fastening

A custom metal fridge magnet requires a

visible metal-based body or face
combined with a rear magnetic element

| for ferrous display surfaces.
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A custom metal magnet is a D
. automatic properties. Each layer
mul’u-component assem bly | Zeauizes el i

The Display Surface

The Magnetic Element:
Requires attachment and coating
wear considerations.

The Metal Body:

Determine edge smoothness and
acceptable dimensional form.

The Visual Finish:
Printed, plated-looking, painted,
or embossed-looking.
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Selecting the correct topographical finish
dictates the manufacturing approach

Dimensional Topography Flat Topography

P

Raised, Recessed, Cut-out, Flat, Printed, Colored,
or Embossed-looking or Photo-based

Fine lettering and complex shading behave differently across topographies.
Always provide the design early and explicitly request manufacturability feedback.
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Aligning visual language
with the intended market

_|_

or Branded Gift
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Intended Market a "Y1 W I e L) Y1 e ) |

Casual Promotional
Merchandise

= Consultant Note
Do not mix casual promotional

budgets with collectible-grade
_ dimensional requirements.

Antique-looking or polished-looking

visual language
H Dimensional forms H
H Raised or recessed relietf H

H Mandated smooth edges.H

H Flat or photo-based visual language H

H Printed colors H

Standardized die-cut forms H
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Front-panel artwork must isolate vectors,
color regions, and metal exposures Color Areas:

| Define specific
painted or printed
zones.

-----------------------------------

Relief Zones:
Indicate raised
and recessed areas.

Vector Outlines: |
Isolate shaped pieces |-4af-------+-
and outer borders. By | |

Metallic Background:
-4 Strip color to expose
raw or plated metal.

Supply a reference image for finish
direction, but clearly distinguish it from

a confirmed material specification.
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Reverse-side specifications carry strict legal
and branding requirements

01 O -0

Y
£

4

Mandatory country of origin Confirm rights to use

placement. - e | 0 landmarks, logos, mascots,
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fﬁﬂ-:ﬂﬂte D (Barcodes)

Scan-ready contrast zones
for retail environments.

Keep intricate iconography
and legal text at a practical
scale for physical evaluation.
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Display and handling conditions demand precise performance testing

Surfaces
(Requires variable magnet strengths}

Cleaning Profiles
(Resistance to household cleaners)

Corrosion & Wear
| (Moisture or physical abrasion exposure)

Child Safety

. (Compliance and choking hazard regulations) 4

| ZIGPAC




Packaging requirements scale directly
with the final sales channel

[F— — I
.| Low Cost / Volume: ! Standard Retail: L Premium / Restricted:

Promotional & Bulk {J i Souvenir & Retail ll i Collectibles & Gn"ts_l_l_I

LS 1S

|_-‘S|::vem:if’y total quantity, designs, finish variants, and
~assortments alongside your chosen packaging tier.
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 Avoid specifying unconfirmed technical metrics in the initial request
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The 8-Point RFQ engine guarantees
an accurate and manufacturable quote
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| | Market % | Front Art | i 4 Context

: Seuvenir, collectible, gift, Visual, finish direction, ' =L Color areas, outlines, and ' Target display surfaces
, or promotion. shape, and relief concept. B small-detail priorities. ! — ~ | and handling/cleaning
| " conditions.

| Cediar fill

' G e Gt I

: H Color firios

| G il

: ' Fine Lines

| Micrg-giching

|

|

' Validation

Packing and sample/testing
criteria.

F=D o

Back Art ‘ =) | Logistics
Reverse-side copy and legal | ' Quantity by design, finish
or brand requirements. y variant, and assortment.

Performance |

Edge, coating. attachment, |
and appearance requirements. |

DesigniD | Finish | Qty
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Request quotation only once visual construction, use context,
and packing requirements are fully locked in.
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