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SPECIFYINGCUSTOM FRIDGEMAGNETS
_

A Diagnostic Blueprint for Product Designers and Buyers |

| | |
|

OVERALL DIMENSIONS:TOP LAYER: A 80mm X 60mm X 15mm.3mm BIRCH PLYWOOD,

LASER CUT & ENGRAVED | | |
WITH WOOD GRAIN FINISH

LAYER TOLERANCE:

FINISH: NATURAL SANDED,SS
CLEAR PROTECTIVE COAT

INTERMEDIATE LAYERS ia BASE LAYER:

3mm BIRCH PLYWOOD, 5mm SOLID BIRCH WOOD

LAYERED FOR DEPTH RECESSED MAGNET CAVITY

?

mae

PY
MAGNET: N52 NEODYMIUM

10mm DIA X 2mm THICK,

a
~ FLUSH MOUNT

t

| |ae ADHESIVE: INDUSTRIAL WOOD GLUE

ASSEMBLY: HAND-ASSEMBLED LAYERS

MATERIAL SPEC: SUSTAINABLE HARVESTED BIRCH

|
|



ZIGPAC

Defining the Wood Magnet Category

Custom Wood Magnets Synthetic & Metal Vehicle Magnets
??

¢ Aesthetic Character: Natural visual ¢ Aesthetic Character: Highly uniform, ¢ Display Environment: Outdoor,
character, grain variation, distinct easily standardized, molded. high-wind vehicle use.

edge treatments.

¢ Differentiator: Lacks the natural Differentiator: Fridge magnets are
¢ Display Environment: Indoor ferrous variation and layered edge decorative objects and must never

surfaces (decorative household/office). treatments inherent to wood. be specified around vehicle use.

WARNING: Wood magnets are not interchangeable with resin, metal, rubber, or vehicle magnets. Specific
wood species, coatings, or magnet strengths cannot be claimed without manufacturer confirmation.
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Navigating Aesthetic and Material Variation

?

??

NaturalGrain Painted Color

CrucialSpecifier Habit:

Always provide reference

images for t he desired
Stained Wood Printed Artwork

ver assume
finish. Ne

p assume 4 ?genericwoo

h youry tone?wil } matc

\
VW YS\ expectations

elEngraved-LookingDetail OpaqueLayered Construction
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Selecting the Structural Form

Flat Silhouette Dimensional SouvenirLayered Graphic
e Standard thickness e Creates visual depth e Higheststructural complexity
e Relies on surface artwork e Requiresprecise alignment e Heavilyimpacts artwork

or engraving specifications feasibility
e Lowest packaging e Moderate packaging e Heavilyimpacts physical

complexity complexity weight and packing
requirements
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Assessing Environmental and Handling Risks

alIr al Ir4 Requires finish testing for Requires material

warping/degradation. safety assessment. |
[cL

Moisture & a Food-Contact
4 4?t 4

Kitchen

= tt Bs

{eS SSRe

NL)
Ir =k Ir ql

20: Requires artwork/stain Requires structural

| fade testing. Mee integrity, edge-splintering,

i& H ?Abrasion& je

and attachment testing.
=|}Sunlight &

UV Exposure Child-UseConcerns
=

Critical surface, material, performance,or compliance requirements demand

mandatory sample and review before production.
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Evaluating the Target Display Surface

Household Appliances Office Cabinets
?

_??_ Thick clear coats
i] Industrial powder

coatings
Textured finishes

Thinner sheet metals(=
Curved panels Flat, rigid planes

Risks: Weakened | Risks: Variable

ina magnetic grip, adhesion based on

potential for coating thickness.

scratching.

Diagnostic Action: Magnet behavior, grip strength, and scratch-resistance

must be reviewed and tested on representative target surfaces. Do not assume

universal adhesion across all appliance and cabinet coatings.
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PreparingTechnicalArtworkforProductionEE PE] Te SYSY
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Provide clean vector
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Account for the visual

outlines for all shaped
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effect of natural grain

pieces direction intersecting
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Clearly mark layered if ??I Acknowledge small-detail

components and I}
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\ limitations and edge color

designated eS variations resulting from

engraving-style areas = (c the cutting process
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File Requirement: Supply high-resolution print files for all illustrated surfaces
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Engineering the Reverse Side and IP
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Zone 1

Origin storiesor =~
Origin stories or

brand narratives.
brand narratives
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attachment area

Recessed or flush magnet
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Retail legal text, barcodes

S-_ mu ?

and corporate logos
ey
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IP Authorization Check
ee a __ Confirm and document authorization for all ?

a
landmarks, characters, and logos utilized

a
Ee

in souvenir artwork
_
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_DesigningforRetailPresentationandTransit |

Step1: Retail Presentation Needs. Step 2: Transit Protection Step 3: Logistical Metrics
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Step 1: Retail Presentation Needs Step 2: Transit Protection Step3: LogisticalMetrics
Does the unit require a backing card For shaped or layered items, request State the required quantity per design
barcode, hang feature, story insert, or specific sorting and protective the number of unique designs, the mix

premium gift box? packaging to limit rubbing, chipping, or ratio, and whether individual protective
component damage during transit packaging is mandated for every unit
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The 8-Point Master RFQ Checklist

40? 40

1. Intended use (retail, souvenir, 5, Natural variation, edge treatment,lV IV
30 gift, promo). and appearance acceptance criteria

20

2. Wood visual, finish direction, 6. Magnetattachment and handlingVi shape, and layer concept. requirements.
10? 10

s? 3. Artwork, vector cut outlines, 7. Quantity by design,mix ratio, and
vi colors, and reverse-side content. individual packaging needs.

? 7

Te

6
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4 4 4. Target display surfaces and 8. Sample/testing criteria for finish,IV environmental exposure. assembly,surface, and compliance. E
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Securing Technical and Commercial
Commitments
?TheRule of Quotation The Mandate for Review

=

Request quotation only after visual Final commitments require quotation
construction, artwork, attachment artwork, and material review. Critical

context, and retail packing are requirements mandate physical
defined sampleand testing review
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